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AI adoption is transforming the wealth management industry, but many firms are still scrambling to
master traditional SEO. To position yourself ahead of your competitors and capture attention from the
next generation of financial advisors and wealth managers, you need to establish your firm as the
trusted authority that AI platforms recommend.

Your future clients won’t be typing "best portfolio management software" into Google. 

If they aren’t already, they’ll be asking ChatGPT: "Which platforms offer the most comprehensive
rebalancing tools for tax-loss harvesting?" or "What are the top client portal solutions for independent
wealth managers who need advanced reporting?"

When AI responds with specific recommendations, will you be on the list?

While traditional search engines like Google and Bing return lists of software options, AI platforms
provide curated recommendations based on specific advisor needs. When an RIA asks Perplexity,
"What's the best CRM for fee-only advisors managing $500M+ AUM?" they expect one definitive
answer, not ten platforms to evaluate.

For firms trying to get in front of their ideal advisor clients, this creates a few important distinctions:

Specificity wins over general positioning. AI platforms favor solutions that clearly address
particular advisor segments, compliance requirements, or operational challenges over generic
"financial advisor software."

Depth of understanding matters. AI systems prioritize sources that demonstrate
comprehensive, credible knowledge of advisory challenges, the regulatory environment,
and day-to-day operational realities.

Advisor feedback becomes currency. Platforms that can demonstrate real-world advisor
adoption, measurable outcomes, and industry recognition see significant AI
recommendation advantages.

In this guide, we’ll show you exactly how to build AI authority for your advisor tech platform, capture
prospects at the moment of inquiry, and become the solution that AI surfaces for financial professionals.

The Rules of Search Have Changed

UNDERSTANDING MODERN ADVISOR TECHNOLOGY DISCOVERY1
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Despite the landscape growing increasingly crowded, you actually possess several unique advantages
when it comes to AI search optimization: 

You can also establish deep expertise around compliance requirements, fiduciary responsibilities,
and the complex operational needs of different advisory business models.

Your Advantage as an Advisor Tech Platform

Your firm likely solves specific operational problems that advisors can quantify

Your user base consists of sophisticated financial professionals willing to provide detailed feedback

Your integration requirements create technical differentiation that AI systems can understand
and communicate

Before AI can recommend you to advisors, it first has to recognize your firm as a legitimate player in
the wealth management technology ecosystem. Establishing this authority and presence requires
structured data that identifies your platform's specific focus within the industry.

Making Your Firm Easy for AI to Find and Understand:

Create clear company profiles that highlight your firm’s focus

Advisory Industry Authority Signals
AI platforms look for specific signs they can trust your firm, including:

Integrations with major custodians (Schwab, Fidelity, Pershing, etc.)

Conference sponsorships and speaking engagements at advisor events

Industry association memberships (FPA, NAPFA, XY Planning Network)

Recognition in industry publications (InvestmentNews, Wealth Management, ThinkAdvisor)

Regulatory compliance certifications relevant to your platform category

Other trust signals from authoritative sources such as trade publications, journals, media,
podcasts, etc.

Update your business listings to emphasize specific functionality

Organize your website information so AI can quickly identify what you do and who you serve

Maintain consistent messaging across all online platforms where advisors might discover you

Create multi-format content in the form of blogs, videos, podcasts, and downloadable
resources different LLMs can digest

Optimize your website for speed, accessibility, and ADA-compliance 

BUILDING A FOUNDATION OF AUTHORITY2
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When advisors ask technology questions, AI platforms prioritize sources that provide comprehensive,
highly specific answers. To show up in AI search, your content strategy needs to position your firm as the
definitive source for specific advisor operational challenges or market segments.

Begin by developing these key pieces of content, or updating and adding them to your website if they
exist already:

Comprehensive
Platform Guides
(3,000-4,000 words)

Operational
Challenge Solutions
(1,500-2,000 words)

Industry
Trend Analysis
(800-1,200 words)

Deep-dive content that establishes your expertise in your core
advisor technology category.

Target specific pain points your clients face every day, and use real
data from your platform when possible.

Use your position serving advisors or wealth managers to share
unique operational insights. 

Examples: "The Complete Guide to Portfolio Management Software
for Multi-Custodial RIAs" or "Advanced Rebalancing Strategies:
Technology Requirements for Tax-Efficient Wealth Management."

Examples: "Why Universal CRMs Fail Growing RIAs (And What
Advisory-Specific Platforms Get Right)" or "The Hidden Costs of
Manual Reporting vs. Automated Client Communication Systems."

Examples: "Q3 2025 Advisory Technology Adoption: What Our RIA
Analysis Reveals" or "Fee Compression Impact: How Advisory Firms
Are Adapting Their Technology Stack."

Content That Demonstrates Industry Expertise

The Advisory Authority Content Framework

In addition to the authority-establishing guides mentioned above, content on your website and
social channels should aim to answer the highly specific questions advisors ask AI systems. 

Common searches by category include:

STRATEGIC CONTENT DEVELOPMENT FOR ADVISOR SEARCH INQUIRIES3
Portfolio Management

Which portfolio management platforms offer the best tax-loss harvesting automation?

What are the most efficient platforms for managing SMA overlay strategies?

How do I compare rebalancing software for multi-model portfolios?

What is the best wealth management tech for advisors? 
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CRM (Client Relationship Management)

Compliance and Reporting 

Financial Planning

Which CRMs integrate best with eMoney?

Which platforms provide the most comprehensive SEC reporting capabilities?

Which financial planning software offers the most robust estate planning modules?

What are the top workflow automation tools for advisory firms with less than 50 clients?

What are the best solutions for automating Form ADV updates?

What are the best integrated planning and portfolio management solutions?

What is the best financial planning software for advisors? 

Who has the best client portal features for HNW clients?

Who offers the top social media monitoring tools?

How do I evaluate Monte Carlo simulation capabilities across planning platforms?

Mastering the Question-Answer Content Framework
Structure your content around specific operational questions. Each piece should comprehensively
answer its target query while positioning your solution as the best choice for the target firms you serve.

Developing Content Architecture That AI Understands:

Use advisor terminology and industry-specific language accurately

Include specific compliance requirements and regulatory considerations

Reference integration capabilities with commonly used advisor tools

Provide concrete examples using realistic advisor scenarios

Address implementation timelines and training requirements



AI platforms seek corroboration across multiple independent sources, which requires strategic
presence-building across advisor-focused media, communities, and professional networks.

Industry Publications: Secure bylined articles in InvestmentNews, Wealth Management,
ThinkAdvisor, or Financial Advisor Magazine. Focus on operational insights and technology trends
rather than product promotion.

Professional Conferences: Speaking engagements at advisor conferences (T3, Schwab IMPACT,
Future Proof, MarketCounsel Summit) create significant authority signals and often generate
content that AI systems can reference.

Advisor Communities: Provide valuable insights on advisor-focused forums, LinkedIn groups,
and professional networks. Participate in discussions on XY Planning Network, NAPFA forums, and
similar advisor communities.

Custodian Partner Programs: Active participation in technology partner programs with major
custodians creates strong industry validation signals.

Industry Research Participation: Contribute to advisor technology studies, participate in industry
surveys, and provide data for research organizations like Cerulli Associates or Investment
Advisor Association.

BUILDING MULTI-PLATFORM AUTHORITY ACROSS INDUSTRY-SPECIFIC
VALIDATION CHANNELS4

If your firm has the capacity, you can also develop original research specific to advisor operations
and technology, which creates multiple authority touchpoints while addressing genuine industry
knowledge gaps.

Research That Resonates with Advisors:

Original Research for Advisors

Technology adoption patterns among different advisor segments

Client experience metrics related to technology platform capabilities

Compliance cost impact studies based on technology choices

Operational efficiency analysis across practice sizes and business models

Integration performance analysis across popular advisor tool combinations

Just like you want your website visitors to quickly grasp what your firm does for advisors, you need to
organize your information so AI systems can easily identify and categorize your business.

TECHNICAL CONSIDERATIONS FOR AI SEARCH5
Develop Clear Organizational Structures Around Key Information:

Company details that emphasize your focus on serving financial advisors

Services you offer (implementation, training, ongoing support)

Frequently asked questions that advisors have about your platform

Specific platform features and how they solve advisor problems
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Case studies and FAQs that demonstrate real results 

Third-party reviews, certifications, and industry awards you have earned

Success stories and testimonials from clients

AI Optimized Site Architecture
Structure your website so AI systems can easily understand your firm’s value proposition
and audience focus:

Organize all content for both AI and human understanding. Create clear information
hierarchies that move from general challenges to specific solutions, link related content pieces
to help AI systems understand feature relationships, and maintain consistent terminology
across your site.

Segment audience pages (RIAs, broker-dealers, hybrid advisors, solo practitioners)

Organize feature pages by advisor workflow (prospecting, onboarding, portfolio
management, reporting)

Include integration pages highlighting custodian and software partnerships

Organize resource libraries by audience type

Schema and structured data to boost AI search rankings and so AI can understand it 

Embedding case studies, testimonials, certifications, and press mentions to
demonstrate authority 

Traditional analytics can't capture how you show up in AI search, but there are specialized
approaches that can help you understand AI recommendation patterns and how your firm
is performing.

PERFORMANCE MEASUREMENT AND OPTIMIZATION6
Monthly AI Audit Process:

1. Query major AI platforms (ChatGPT, Claude, Perplexity) with advisor-specific questions across 
    your core competency areas

2. Document which platforms are mentioned and recommended for different advisor scenarios

3. Note specific features, integrations, or credentials that AI platforms cite

4. Track changes in recommendation context and frequency over time

5. Analyze competitor positioning and identify recommendation gaps

6. Regularly track share of voice and brand sentiment in AI 

7. Conduct Generative Engine Optimization (GEO) audits at regular intervals 
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Key Performance Indicators:

How frequently your firm is mentioned in targeted queries

Quality and context of recommendations (brief mention vs. detailed endorsement)

Citation of specific advisor-relevant features or compliance capabilities

Positioning relative to direct competitors

Referral traffic from AI platforms

Your most cited URLs 

After each monthly audit, document the following KPIs for your firm:

Quarterly Competitive Review:
Track which firms AI platforms recommend for different advisor segments

Identify gaps where your firm could establish stronger authority

Assess changes in AI recommendation patterns following industry events or announcements

Benchmarking across different LLMs 

Measure frequency, prominence, and sentiment of competition across AI mentions 

Analyze the specific attributes or features that drive AI recommendations

Conclusion
The transition from traditional search to AI recommendation platforms opens up a world of opportunity
for fintechs willing to master AI search optimization (and implementing the roadmap we’ve outlined
above will also help improve your firm’s rankings in classic Google and Bing search results).

Financial advisors have always sought out deep operational understanding and demonstrated
expertise from their partners; AI search only amplifies this dynamic. Your firm's ability to become the
trusted source that AI systems recommend will determine your competitive position in the new
search game. The search game has changed. Financial advisors aren’t just Googling anymore;
they’re asking AI who to trust. And if your firm isn’t showing up in those recommendations, your
competitors will. 

If they aren’t already, your prospects are going to start asking AI about the best
technology solutions for your needs. Will your firm be the answer?

We work with over 100+of the industry’s top tech and finserv companies to modernize their marketing
efforts, and we’re here to help. Click below to set up a no-obligations consultation with our team.

Need guidance optimizing your digital presence for AI search? 

S C H E D U L E  A  S T R A T E G Y  C A L L

https://intention.ly/contact-us/

